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Abstract 
When the popularity of the Internet has increased worldwide, there have been various websites to be established and used all over 
the world. Especially Facebook has been very popular amongst the youth and the use of this website has been noticed in the 
academic field because there are various reasons for this popularity. Therefore, the aim of this study is to examine the motivation 
factors of university preparatory school students for using Facebook. The study takes place in the English Preparatory School of 
Eastern Mediterranean University during the Fall Semester of the Academic Year 2010 - 2011. In the study the scale developed 
and used by Gülnar, BalcÕ and ÇakÕr (2010) was applied to investigate the motivation factors of using Facebook. 
© 2011 Published by Elsevier Ltd. 
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1. Introduction 
After the popularity of the Internet has increased worldwide, the online social networking sites and especially 
Facebook has been widely used all over the world.  Murray and Waller (2007) have identified social networking 
websites as virtual communities which allow people to connect and interact with each other on a particular subject 
or to just hang out together online. Social networking sites generally provide users a profile and enable them to 
upload and share photos, music and various types of messages they would like to share with other people. 
Additionally, these sites provide social and emotional support, information resources and ties to other people 
(Wellman and Gulia, 1999; Eyadat, & Eyadat, 2010).  
When the statistics related to the number of the users of social networking sites are investigated, this can be 
considered as accurate evidence which shows the popularity of the social networking sites and if the investigation 
goes further and deeper, it can clearly be seen that Facebook is the most commonly used online social networking 
site. Facebook is a computer-mediated Social Networking System that has become one of the most popular means of 
communication which was founded by Mark Zuckerberg, Dustin Moskovitz and Chris Hughes while attending 
Harvard and after its successful use within the Harvard community, it quickly spread to other institutions, even 
Zuckerberg and Moskovitz left college in order to manage Facebook as a full-time job in 2004. 
As it was mentioned in the study of Ross, Orr, Sisic, Arseneault, Simmering and Orr (Personality and 
Motivations Associated with Facebook Use, 2009), the initial purpose of Facebook was to allow university students 
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to create and maintain social ties which were relevant to the university experience (as cited in Ellison, Steinfield and 
Lampe, 2007).  The advantages to using Facebook can be various and many such as maintaining contact with 
friends, developing a network with other people around one, reunite with old classmates or friends, meet people with 
similar interests, networks for groups and organizations, sharing recent news about a person’s life or getting the 
latest news, and so forth. However, the problems with Facebook seem more than its benefits. Some drawbacks can 
be listed as sharing inappropriate pictures might cause bad reputation for personal relationships and future jobs; 
accessing to private information of people like phone number, address may lead to stalking, sexual harassment and 
abuse (Bugeja, 2006), tasteless or even bad, harmful pictures and information may be uploaded or posted on a 
person’s profile. 
Consequently, the popularity of Facebook.com amongst the youth has been noticed by the academicians and 
researchers and there have been mountains of studies which examine the use of Facebook in various ways.  
Understanding why students use online social networking sites, especially Facebook, is crucially important for the 
academic community as this use has a great impact on student motivation to learn, affective learning and classroom 
climate (Mazer, Murphy and Simonds, 2007; Tuncay & Uzunboylu, 2010). In 2010 Gülnur, BalcÕ and ÇakÕr have 
developed and used a scale and aimed at exploring the motives of the users of social networking sites. Therefore, the 
aim of this study is to investigate the motivation factors of the preparatory school students in Northern Cyprus by 
applying the Turkish version of the scale developed and used by Gülnur, BalcÕ and ÇakÕr (2010). 
2. Method 
2.1. Design of the research 
This study adopted a quantitative research method.  
2.1.1. Sampling 
The data was collected at English Preparatory School of Eastern Mediterranean University during the Fall 
Semester of Academic Year 2010 – 2011. The age range of the participants was between 17 and 37 but most of them 
were at the age of 18. There were 302 participants in the study, 204 of them were male and 93 of them were female, 
and 5 of them did not mention their gender. Out of 302, 72 students were from Cyprus, 171 were from Turkey and 
39 of them were from Azerbaijan. The English level of the participants varied from Elementary to Upper-
Intermediate but most of them were at Elementary level. 
2.1.2. Data Collection Instrument 
The instrument consisted of two sections. The items in the first section were prepared by the researchers and 
aimed to collect demographic information about participants. The items used in the second section of the instrument 
were modified from the questionnaire prepared and used by Gülnar, BalcÕ and ÇakÕr (2010). There were 33 items in 
7 categories which were Narcissism and Self Expression, Media Drenching and Performance, Passing Time, 
Information Seeking, Personal Status, Relation Maintenance and Entertainment. 
2.1.3. Data Analysis 
After the items of the questionnaire were translated into Turkish and back into English, the Turkish version was 
given to 100 students for validity and reliability purposes. The questionnaire was analyzed and then finalized. Then 
by taking the necessary permission from the administration of the school, the researchers administered the 
questionnaire in classes with the help of the course instructors. The data was entered onto the computer by the 
researchers and analyzed by using the program PASW Statistics 18. 
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3. Results 
3.1.1. Self-expression and Using Facebook 
In this section, the participants were asked to answer items which aimed to show the relationship between self-
expression and Facebook use. There were 8 items in the questionnaire for testing this factor and the participants 
stated that they did not use it: for increasing their visual familiarity (57,5%); for being known more easily among 
people (55%); for having more information about them (57,6%); for establishing romantic relations (66,2%); for 
presenting other information about my special interests (58%); for providing self expression (55,7%); for creating a 
nice impression about them in people’s mind (60%); and for presenting their characteristics and hobbies (54%). 
3.1.2. Media Drenching and Performance and Using Facebook 
The second category in the questionnaire was Media Drenching and Performance, and there were 7 items in this 
category.  For  most  of  the  items they  did  not  agree  that:  they  used  Facebook for  the  feeling  to  belong to  a  group 
(76,8%); for checking if photo/video albums update regularly (61,4%); and for expecting from people they liked to 
add new photos (44,4%). Also they declared that examining photo/video albums did not become a part of their lives 
(52,7%). Lastly, considerable amount of participants (26,2% and 31,8% respectively) preferred to be neutral in the 
items: finding some special people’s photo/video albums and finding information related to particular person from 
albums. 
3.1.3. Passing Time and Using Facebook 
The third category in the questionnaire was Passing Time, and there were 5 items in this category. Considerable 
amount of students (39%) believed that using Facebook provided pastime for them, but 31,8% of them preferred to 
stay neutral for this item. Moreover, 35.4% of the participants found it very lively and colourful, but again nearly the 
same amount of participants (31.1%) preferred to be neutral. Also some participants (34.1%) stated that using 
Facebook helped them spend time in daily routine, but 34.4% of them preferred to be neutral. 30.8% of them stated 
that they spent lots of time for checking photos/videos without being aware. On the other hand, they (38.8%) did not 
agree that they used Facebook when they did not have a better duty for spending time, for this item 27.2% of them 
preferred to stay neutral. 
3.1.4. Information Seeking and Using Facebook 
Information Seeking is another category which was evaluated in the questionnaire. There were 5 items for 
gathering this data. More than half of the participants (65.9%) did not agree that Facebook provides them with 
opinion about many subjects. Nevertheless, half of the participants declared that they did not use Facebook to obtain 
information related to their culture. Nearly half (43.4%) of them stated that they did not use it to find new / cool 
photo/video albums. The results also showed us that the participants did not agree on the idea that Facebook was 
used to follow new technology (20.5% Disagree, 24.2% Neutral and 20.9% Agree). Lastly, although 30.5 % of the 
participants declared that using Facebook gives them a lot of things which they want to see, considerable amount of 
them (37.1%) preferred to stay neutral. 
Nazan Dog˘ruer et al. / Procedia Social and Behavioral Sciences 15 (2011) 2642–2646 2645
3.1.5. Personal Status and Using Facebook 
Another category in the questionnaire was Personal Status and aimed to find out if participants believed that 
using  Facebook had a  positive  effect  on  the  personal  status  in  the  world.  There  were  three  items to  measure  this  
issue. For all the items most of the participants’ replies were negative. First of all, 78.8 % of them did not believe 
that Facebook was used for having better expectations about future. Also, they disagreed that Facebook was used for 
being supported by others. Last but not least, 53.6 % of them did not believe that using Facebook improved their 
status in the world. 
3.1.6. Relation Maintenance and Using Facebook. 
Relation maintenance items were used to form another category in the questionnaire. There were three items for 
this category. Significant amount of participants (60.3%) mentioned that using Facebook enabled them to come 
together. Also, 58.9% of the participants stated that using Facebook provides them an opportunity to establish the 
connection a person they had forgotten. Moreover, it was stated by 57.3% of participants that they use Facebook to 
get in touch with people they knew. 
3.1.7. Entertainment and Using Facebook 
The last category in the questionnaire was Entertainment and two items were used in this category. Almost half 
of the participants stated that using Facebook entertained them. On the other hand, there was no consensus for the 
item ‘It makes me spend a nice time’; 35.1% of them did not agree with this item, 29.8% of them preferred to stay 
neutral and 29.4% of them agreed with this item. 
4. Discussion 
Interestingly when the results were analysed, it can be easily seen that the participants mainly would not use 
Facebook to advertise themselves or to share their personal information or to establish a romantic relation where it 
was stated in the researches that these were considered important amongst students, so they did not use it for self-
expression. 
Another interesting point is that the participants went against to the literature and they did not use Facebook to 
check photos/videos, to add new photos, or to belong to a group. 
On the other hand, the majority of the participants believe that Facebook provides past time, is very lively and 
colourful, and they spend time in daily routine which matches with the literature. However, they stated that they did 
not spend lots of time in order to check photos or videos and they did not use it when they did not have a better job 
to do where in literature it was stated that the majority of Facebook users just did the opposite. 
When the literature was considered, the participants once more went against and stated that Facebook did not 
provide them opinion about different subjects; or they could obtain information related to their own culture. Also 
they did not use it to find new/cool photos/video albums. 
When the participants’ belief about the item ‘using Facebook provides them personal status in the world’ is 
questioned, the results showed us that the majority of the participants in this study did not believe this idea. 
In relation maintenance items, the students mainly agreed that they use Facebook to come together, to re-
establish connection with the people they had forgotten and to get in touch with people they knew. These results 
match with the other results in this field and relation maintenance is the main aim of the use of Facebook. 
For the entertainment factor, the results were in line with the literature in this field and the participants in this 
study used Facebook for entertaining themselves. Also for ‘spending nice time’ item, the participants of the study 
differ from the results in the literature and their responses vary. 
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5. Implications 
The present study did not give any information about how much time the participants spend while using Facebook 
and what  kind  of  facilities  they  use  when they  use  Facebook.  As  a  further  study,  it  can  be  good to  include  more  
items to find out the answers for these questions and to see how much and what for students use Facebook. Having a 
clear picture of its use can help us organize different activities for students to spend some time on Facebook more 
effectively and efficiently. As educators we need to use all kind of opportunities to help our students to be involved 
in more educational activities. 
Likewise, this study did not reflect what kinds of other facilities of the Internet are used by students and how they 
spend their time on the Internet. As it was mentioned above, it is important for educators to guide students to be able 
to spend their free-time more effectively and efficiently so that they can become more autonomous learners.  
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